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Demographicsg p



Social MediaSocial Media

• Ten Years ago 2002
• No Facebook
• No LinkedIn
• No Twitter

• Today
• Facebook – 1 Billion Users
• LinkedIn - #1 Professional Recruiting Site
• Twitter – 1, 680,000 jobs Tweeted in the 30 j

days 



Mobile SpaceMobile Space

• Over 7 Billion People on the Earth
• 6.1 Billion Mobile Phones
• 953 Million Smart Phones
• 1.3 Billion Land Lines (Peak)
• 29% of American Households have a 

Tablet (2 years old)
• The internet is accessed most often via 

the mobile space versus any other 
platformplatform 



Must Haves



Social Media Social Media 

Facebook – Business Page
LinkedIn – Company Pagey g
LinkedIn – Group 
Twitter AccountTwitter Account
Google+ Business Page
Pinterest
Specialized Social Media Sites





FacebookFacebook

Ch fil i t i l• Choose your profile picture wisely
– A picture speaks a thousand words. Unless you 

specifically change your privacy settings, an employer 
judgment comes from these two pictures. 

• Be known as a job hunter
– Update your network of your current job searchUpdate your network of your current job search 

frequently via Facebook statuses or even personal 
messages. Your closest friends and family, and even 
friends of friends will now know you are on the job y j
hunt. This is networking at its finest. As word of mouth 
is still the best way to land your next job, you never 
know who might have a good lead.



FacebookFacebook

O ti i Y P fil• Optimize Your Profile 
– Be sure your profile is up-to-date and use the 

information section to your advantage. Update it with 
your job history and link your network to your personal 
work (online portfolios, blogs, etc.). While you may 
choose to have photos tagged of you set to “friends 

l ” k th f i l t f F b konly”, make the professional aspects of your Facebook 
profile public for potential employers to view.

• “Like” Ideal Companies in Your Industry
– By “liking” company pages, you will now be presented 

with recent news and job openings directly on your 
Facebook feed. Also, as the company shares their 
trends and happenings with you, you will begin to 
discover the company culture.



FacebookFacebook

M Y P i S tti• Manage Your Privacy Settings 
• Facebook’s ever-changing policies make it difficult for 

users to stay current with the best ways to protect 
personal information.

• Simple rules to abide by:
• If you want to utilize Facebook in your job search letIf you want to utilize Facebook in your job search, let 

employers find you.
• Don’t be unsearchable; rather, limit the content visible 

to certain partiesto certain parties.
• Choose “friends only” in your privacy settings for 

information you do not want to be made public. That 
way your employer will not come across photos taggedway, your employer will not come across photos tagged 
of you or inappropriate comments posted on your wall 
by your friends when they search you on Facebook.



FacebookFacebook

R b Y H O ti• Remember, You Have Options
• If you are still hesitant to make your personal profile 

public, create a page instead. By creating a Facebook 
page, you can display any information you’d like a 
potential employer to see such as a biography, skills, 
websites, contact information, and more. You can also 
li k t th “lik ” b li ki “Add tlink to other pages you “like” by clicking “Add to my 
page’s favorites” on the chosen page to clearly define 
your network.



Facebook SourcingFacebook Sourcing

• Coworker Search
• Using Facebook’s “basic” search 

interface, you can specify a company 
and search for “coworkers,” even if 
you’re not employed at the companyyou re not employed at the company 
you are searching for. Simply enter a 
company that you suspect mightcompany that you suspect might 
employ people that you would like to 
target. 



Coworkers Search Coworkers Search 

While it’s great that we can find “coworkers” at Verizon, through 
this kind of search we cannot control what these “coworkers” 
actually do for a living at Verizon or where they live (how’s THATactually do for a living at Verizon, or where they live (how’s THAT 
for shallow and searchable?).



Google X-RayGoogle X-Ray

Fi t l t’ i th 2 j li it ti f• First – let’s review the 2 major limitations of 
searching Facebook:
• Not every person on Facebook actually publishes y p y p

location information on their profile 
• Many people on Facebook do not include occupational 

information on their profile p
• In other words, Facebook is a shallow source of human 

capital data – specifically location and occupational 
data. That means there are TONS of people on p p
Facebook that you could source and recruit, but can’t, 
because many of them don’t make their location public 
and/or publish some sort of occupational information on 
their profiles.



Yahoo LinkdomainYahoo Linkdomain

linkdomain:facebook.com (group OR association OR 
organization) CPA accounting “New York”

• This search returns nearly 12,000 results of pages that y , p g
mention our keywords and link back to Facebook.

Clicking on the first result you can use CTRL F to search for andClicking on the first result you can use CTRL F to search for and 
find the reference to Facebook:



ModifierModifier

it f b k (“ t t” OR CPA)site:facebook.com (“accountant” OR CPA) 
(“st louis” OR MO)



Mixed ResultsMixed Results



Pages | GroupsPages | Groups

H P diff t f ? Whi h• How are Pages different from groups? Which one 
should I create? 
– Pages allow real organizations, businesses, celebrities 

d b d t i t b dl ith l hand brands to communicate broadly with people who 
like them. Pages may only be created and managed by 
official representatives. 

Groups provide a closed space for small groups of 
people to communicate about shared interests. Groups 
can be created by anyonecan be created by anyone. 



PagesPages

P i P i f ti d t bli d• Privacy: Page information and posts are public and 
generally available to everyone on Facebook.

• Audience: Anyone can like a Page to become 
connected with it and get news feed updates. There is 
no limit to how many people can like a Page.

• Communication: Page admins can share posts under 
the Page’s name. Page posts appear in the news feeds 
of people who like the Page. Page admins can also 
create customized apps for their Pages and check Page 
Insights to track the Page’s growth and activity.



GroupsGroups

P i I dditi t tti i• Privacy: In addition to an open setting, more privacy 
settings are available for groups. In secret and closed 
groups, posts are only visible to group members.

A di G b t b d dd d• Audience: Group members must be approved or added 
by other members. When a group reaches a certain 
size, some features are limited. The most useful groups 
tend to be the ones you create with small groups oftend to be the ones you create with small groups of 
people you know.

• Communication: In groups, members receive 
notifications by default when any member posts in thenotifications by default when any member posts in the 
group. Group members can participate in chats, upload 
photos to shared albums, collaborate on group docs 
and invite members who are friends to group eventsand invite members who are friends to group events.



Social Jobs PartnershipSocial Jobs Partnership



JobseekersJobseekers



What is LinkedIn?What is LinkedIn?

 LinkedIn is a social network principally intended for 
businesses and used for professional networking..

 Founded in 2003 ~ 200 plus million users ~ 200 plus 
countries ~ One million new member each week

Your profile is equivalent to your on-line resume only 
more complete

 LinkedIn is suit and tie whereas you can surf on 
Facebook wearing shorts and sandals (or whatever).



Your NetworkYour Network



Sign Up Today Sign Up Today 



Create ProfileCreate Profile



Skip This StepSkip This Step

Looking4aJob@yadayada.com

Skip all of the steps on LinkedIn that urge you to invite, right now, 
people to join your LinkedIn network. Why wait? … Because it is 
advisable to finalize your profile to your entire satisfaction before you 
offer it to the view of your entire professional universe.



Choose your plan Choose your plan 



Personalize your 
LinkedIn Picture



Personal InformationPersonal Information



Vanity URLVanity URL

LinkedIn will automatically assign you a LinkedIn URL. You 
have the option to change it.

By all means please do. Suggest using your first and last names, 
for example, www.linkedin.com/in/yourname – This change will 
optimize the referencing of your identity by the search enginesoptimize the referencing of your identity by the search engines 
and the URL will be much easier to remember

Mine is:  www.linkedin.com/in/frankalaniz



LinkedIn JobsLinkedIn Jobs



LinkedIn Jobs ResultsLinkedIn Jobs Results



GroupsGroups



Search GroupsSearch Groups

St Louis Agency on Training and Employment (SLATEMCC)



SLATEMCC GroupSLATEMCC Group



What Makes Bad 
LinkedIn Profile

1. An incomplete profile 
2. No profile photo, or one that doesn't show your face
3 N b it bl T itt li k3. No website, blog, or Twitter links 
4. Profiles that are kept private or choose not to outline the 

person’s name
5. No Connections and Recommendations 
6. Obvious lack of interactivity on LinkedIn 
7. No LinkedIn groups or use of LinkedIn Applications g p pp
8. No Contact Settings or Personal Information 





Recruiting on LinkedInRecruiting on LinkedIn

D l d d l t k f• Develop and expand a personal network of 
professionals to whom the employer or recruiter can send 
a request for a referral of a recommended candidate for a 
particular job openingparticular job opening. 

• Actively search for candidates among LinkedIn 
members by searching on keywords for people with the 
required qualifications listed in their LinkedIn profilerequired qualifications listed in their LinkedIn profile

• Develop a complete, keyword-rich profile for your 
company on LinkedIn. Prospective employees, who are 
looking for employers search LinkedIn by keywords toolooking for employers, search LinkedIn by keywords, too.

• Search for potential employees by past or current 
employer who may have employed people with the skills 
and experience you seek for your companyand experience you seek for your company.



Recruiting on LinkedInRecruiting on LinkedIn

C k t l t ti t th i• Can ask your current employees to activate their 
networks to reach out to potential passive candidates 
for jobs. (Not everyone is looking, but most people are 
open to discussing the right opportunity )open to discussing the right opportunity.)

• Respond to questions in the Answers section of 
LinkedIn. Responding can raise your profile in the LinkedIn 
communitycommunity.

• Can join groups at LinkedIn. Participants in groups may 
share the interests, memberships, specializations, 
backgrounds and experience that you seek in a potentialbackgrounds, and experience that you seek in a potential 
employee. Group members may also know of a potential 
employee with the profile you seek.



Recruiting on LinkedInRecruiting on LinkedIn

F f t j b Li k dI d it d• For a fee, can post jobs on LinkedIn and recruit and 
hire candidates. According to LinkedIn, "LinkedIn 
combines job listings, candidate search, trusted referrals 
and the power of networks to give you results “and the power of networks to give you results.

• Note on Fee for using LinkedIn “Inmail”. 

• LinkedIn Hack
• Join Groups

• View Group Connections
• Use Group “Inmail” to make connections



GroupsGroups



Select MemberSelect Member



Inmail HackInmail Hack



Questions?

SLATEMCC 
&

MoEcoDevo

@SLATE_MCC
&

@MoEcoDevo

SLATEMCC

frank.alaniz@ded.mo.gov
LinkedIn.com/in/frankalaniz

@

46

@St8Wkr



Questions?Questions?


